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[imited coopérative diversity

Of Champagne’s top ten markets, Australia imported the smallest number of coopératives in 2017, just 14
of a total of 42. Champagne lovers in Australia have access to less than two-thirds the diversity of champagne
coopératives available in other equivalent-sized markets. 14 represents the equal record number of coopératives
ever imported into Australia. Coopératives also registered the second-highest imports in history by volume in
2017, narrowly behind the record year of 2015, and continue to outsell grower champagnes in Australia.
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Non—vintage obsession

Of Champagne’s top ten markets, Australia is dominated by non-vintage champagne more than any other
besides Belgium¢ For every 25 bottles of champagne sold in Australia, more than 22 are non-vintage. On
average across all markets, it’s just 20 in 25 . In Japan, fewer than 17. Australia’s non-vintage obsession
subsided for the first time in four years in 2017, hitting the second-lowest level in a decade. These figures do
not account for parallel imports, which are likely to inflate Australia’s non-vintage champagne consumption
slightly, since grey imports of entry non-vintages are common in Australia. Australia’s phenomenal growth in
champagne consumption over the past decade has been fuelled almost entirely by champagne house non-
vintage cuvées and it’s encouraging to see the market now beginning to embrace the wonderful diversity of

champagne and discover vintage, rosé, prestige, growers and coopératives.
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Rosé: Australia’s big underperformer

Rosé saw growth of 24.5% to a record 279,000 bottles in 2017. Even still, of Champagne’s top ten markets,
Australia ranks lowest in rosé sales. For every 30 bottles of champagne popped in Australia, just one is pink.
On average across its markets, one in ten bottles of champagne is now rosé. And in the USA, more than one
in seven. Even after steady rises over the past four years, Australia consumes just one-third of the champagne
rosé of other top markets. But there are signs of improvement, with rosé growing to its highest point since
2008 as a proportion of champagne sales. However, rosé growth has not nearly kept pace with the rise of
prestige or vintage cuvées, making rosé Australia’s most underperforming category. Watch this space for
growth in the years to come. Following the lead especially of Europe, the US and Japan, the explosion in still
rosé sales in recent years has been revolutionary, so expect pink sales to continue to blossom, albeit moderated
by price sensitivity. Champagne rosé is elegantly suited to Australia’s diverse cuisine and warm climate and
deserves pride of place in every celebration.
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Prestige explosion

In 2017, Australia’s prestige champagne imports mushroomed to an all-time record of more than 320,000 bottles,
nearly three times the 120,000 bottles of 2016. This performance has promoted Australia from the lowest in
proportion of prestige imports among Champagne’s top ten countries to a respectable sixth place, overtaking the UK,
Germany and Belgium. Prestige cuvées now represent 3.8% of Australia’s champagne imports, the highest in a decade
(with a value of €16.6 million), up from just 1.6% last year and increasing an average of 7.7% per year since 2008.
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Vintage promise

In 2017, Australia ascended from fifth to equal first place in the world’s top markets in proportion of
vintage imports, though this is hardly a champagne-popping achievement — the numbers are small everywhere.
Vintage champagnes reached 1.9% of Australia’s champagne imports in 2017, thanks to unprecedented
shipments of 164,000 bottles, a massive explosion of 55.9% on the 105,000 bottles imported in 2016.

But more revealing is the long-term trend, and 1.9% still sits under Australia’s average over the past decade
of 2.1% vintage cuvées. Nonetheless, even 1.9% has shot Australia to equal first place, alongside Japan and
Switzerland. Vintage represents a tiny and declining category in champagne worldwide, making up fewer than
one in every 70 bottles of champagne sold. And yet it is widely and rightly heralded as champagne’s most
underrated category of all. Production is minuscule and typically a strong step up from entry non-vintage
blends, yet largely underappreciated by the mass market. Look out for great buys again this year, particularly
from the spectacular 2008 vintage.
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More events are announced every month.
Join Tyson'’s list of friends at www.TysonStelzer.com
to be first to receive updates.

¢ nquiries & TLickets

WWW.TYSONSTELZER.COM




AND INTERNATIONAL WINE
COMMUNICATOR OF THE YEAR

YSON'STELZER

PRESENT

TAST
AMPAGNE
2018

The biggest clmmpagne

showcase in the world

SYDNEY CANBERRA BRISBANE
MELBOURNE ADELAIDE
PERTH HONG KONG

7

e ;qe§ > BLACK EVENTS ﬁé

%



e § ot
y AL ._./?a,’,;_l:'___ﬁ(,,/ » L
el ol e g BRI

YT AR =N i .

. e h AL

= ) | |

- kodl

it |

i v i 'P‘ .

- | .o’ &

JODY@CHAMPAGNETOURS.COM.AU 0419 710 886



l““' 1 F e o . ;

%“ /WWMT

§ ¥ |'¥’ll 1IN RELER 1H ..‘:. it ¥ ”h‘, i Il
BN .’h‘}l 9’;., iy ,"'I;; I | i : ﬂ,"/{f‘d _///”,,f:f”f

it ivzmvwma¢~:f=v*' f f“ff%”%
\\\‘\ “Y’N A /"I""/'/f ////{f /// //I/

CON TACT
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